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BRAND AVIATORS Global innovations 

Global communication based on 
aligning all elements around specific 
moods Ex. Mondelez, Coca-Cola etc.

First scientifically-created 
mood food in the world

First neuro-packaging 

First app to scientifically align 
ingredients, messages, 

packaging and future trends

First multidisciplinary tool that 
captures the biological process that 
inform unconscious decision making



While conventional methods 

provide the WHAT is 

happening, 

BRAND AVIATORS' tools explain 

the WHY and HOW specific 

emotions and behaviors are 
triggered in the brain.



The limitations of conventional research 

1. People-Involved Techniques (e.g., projective techniques, implicit tests) can provide insights 
into WHAT emotions or associations consumers may have, but they lack the depth to 
explain WHY those emotions occur or HOW they are generated at the emotional level. 
They identify outcomes, but cannot reveal the underlying emotional systems or triggers.

2. Neuroimaging Techniques (e.g., fMRI, EEG) can show WHAT brain areas light up or 
respond to certain stimuli, but they too fall short of explaining HOW these activations lead 
to specific emotional experiences, behavior, or decisions. They provide physiological data 
but lack the emotional and psychological context to explain WHY these responses occur.

3. While multidimensional statistical techniques are valuable for analyzing sensory data and 
finding relationships, they still focus on the “WHAT"—the structure of preferences and 
behaviors—without fully addressing the “WHY" or “HOW" of emotional experiences. 

BRAND AVIATORS methodologies rooted in affective neuroscience fills this gap by offering a 
deeper, more nuanced understanding of the emotional systems at play, making it essential 
for creating meaningful brand narratives, product designs, and consumer experiences that 
resonate emotionally.



From WHAT to WHY and HOW

WHY and HOW: BRAND AVIATORS methodologies rooted in affective neuroscience go beyond just 
identifying WHAT happens in response to stimuli by explaining WHY certain sensory inputs (like 
flavors, textures, packaging) trigger specific emotions and behaviors, and how these emotional 
processes unfold in the brain. This deeper understanding allows you to create:

• Brand Positionings: By understanding the emotional systems at play, you can build brand 
strategies that tap into the right emotional triggers (e.g., "play," "care," "transform"), creating 
a more emotionally resonant and effective positioning.

• Brand stretching and totally new products and categories: Affective neuroscience helps 
reveal needs that consumers are not even aware of and for this reason they cannot 
articulate

• Multisensory Experiences: Our approach enables the creation of multisensory brand 
experiences that are scientifically aligned with how consumers process and integrate 
sensory information emotionally. This adds a level of precision and consistency that 
traditional methods can’t offer.

In short, BRAND AVIATORS methodologies rooted in affective neuroscience offers explanatory 
power and practical application, allowing you to go from understanding what happens to creating 
emotionally aligned brand strategies, narratives, and experiences based on why and how 
emotions are triggered.



Leverage BRAND AVIATORS when you want to:

• Sharpen your brand. Discover your brand’s truth, the emotional core 
that speaks to both the brain and the heart of your audience. Develop 
a clear, compelling, mono-semantic brand positioning that fosters 
deeper connections with people through unprecedented emotional 
resonance.

• Identify which new categories your brand can expand into or explore 
entirely new products and categories, developing brands to tap into 
them.

• Create mood food products and multisensory experiences, aligning 
concept, flavor, messaging, packaging, materials, and sounds neurally
for the first time.



* Proprietary tool developed 
by BRAND AVIATORS See: 
Dr. C. Pantidos, Living Brands: How 
Biology and Neuroscience Shape 
Consumer Behaviour and Brand 
Desirability, Lid Publishing, London 2018.

THE WHEEL OF MOTIVES® first 
tool that bridges the sciences to 
root marketing in human bio 
truths (up to 95% of decisions is 
shaped on the unconscious)



Sounds

textures

aromas

Voluminous d-bases of the 
neural impact of flavors, 
food textures, aromas, 
materials, colors, fonts, 
symbols etc.

ingredients

flavors

emotions

shapes



The first 
scientifically 

created mood 
food



Our tools scanned the territories of 
Provil (flavor company) 

specializing in the meat category 
and found out the white space 
opportunity for a totally new 
branded category: gyro sauce 



We did not just help create a totally new category.
We created the first scientifically made mood food.



Many claim that they are pioneering mood food







As a result of the new way of 
launching products the vision of 
this company also has changed
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Owens – Illinois Inc.

• The leading glass packaging 
manufacturer in the world

• A Fortune 500 company
• Approximately one in every 

two glass containers made 
worldwide is made by O-I

• Working with such 
companies as Nestlé, 
Danone, Coca-Cola, PepsiCo, 
Diageo, Starbucks etc.
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BRAND AVIATORS collaborate 
with O-I since 2018 helping the 

company become a formidable 
brand builder



We even created a stock range of emblematic bottles (triggering 
fundamental human moods in our unconscious) for smaller brands

https://glass-catalog.com/na-en/innovations/the-catalyst-collection

https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
https://glass-catalog.com/na-en/innovations/the-catalyst-collection
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Promoting on the web
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Changed for ever the way operations work

https://www.youtube.com/watch?v=t4Vrgq7ZOMU

* Click on the link to watch the short video: 

https://www.youtube.com/watch?v=t4Vrgq7ZOMU
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Transformed the mission and the entire Fortune 500 company

https://www.youtube.com/watch?v=WgmF1dyOSGU

https://www.youtube.com/watch?v=WgmF1dyOSGU


FROM: PRODUCT SOLUTIONS
TO: TRANSFORMING MOMENTS





Hundreds of projects capturing the brand 
DNA in glass packaging since 2018



Example 

Bottle created in 1952 Bottle capturing the defying 
character of Jack in 2023



A catalytic component of success



A holistic support for companies



BRAND AVIATORS provide a total support 
for such muti-sensory product launces 

Personality quiz and 
connection with the product

White papers
Talks in scientific conferences

Activation ideas



Institute of Food Technologists 2023



Institute of Food Technologists 2024



A pioneering approach for global and regional brands



We start upstream, even before the positioning is defined to truly align 
strategy and executions that outsell all competition 



“I see this work as a 
major contribution to 
brand thinking and 
planning. Pantidos has 
already structured 
emotions“. 

Philip Kotler 



c.pantidos@brandaviators.com

CONTACT

mailto:c.pantidos@brandaviators.com
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